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THIS ISSUE IS DEDICATED TO ENSURING THAT                                                                            

YOUR DIGITAL SIGNAGE CONTENT IS EFFECTIVE! 

Most companies will utilize a graphics or marketing company to create content for advertising.           

However, it is important that you the customer understand, that your content plays a key role in how    

effective your advertisements are, to ultimately maximize returns on your advertising dollar. 

Essentially, effective content is absolutely critical in producing the sales increase that you hope to obtain. 

Content of any advertisement is very important.  It must be relevant, brief and specific.  Additionally 

though, your content must convey your message in the most attractive and entertaining manner. 



1. THOU SHALL NOT IGNORE THY AUDIENCE                                                                   
Take time and care to know who your customers are and how to speak to them.   Narrow your  focus to 

that target audience and your sales will be greater!   

2. THOU SHALL NOT USE MORE THAN 7 WORDS                                                                                         
Not a single driver or pedestrian in the world, will be able to read a lengthy message. Even if viewers are 

stopped in traffic or at a stop light, people just will not want to read a message with too many words. 

3. THOU SHALL NOT USE IRRELEVANT IMAGES                                                                                         
Images should set the tone or show an idea or concept.  Just because a photo looks good, doesn't mean 

that it is relevant to what is being advertised. 

4. THOU SHALL USE RICH, VIBRANT COLOURS                                                                                         
Bright colours do not necessarily make ads effective, but they help to grab attention in a well-designed 

ad. However, care must be taken when contrasting with light and bold coloured backgrounds and other 

images used.  Also, be aware that certain colours may  evoke specific emotions and ideas. Eg. Red 

evokes excitement, yellow evokes cheerfulness, etc. 

5. THOU SHALL NOT USE SYSTEM FONTS                                                                                              
There are several different font types out there, that show personality, while remaining clear and legible.  

Think outside the box and utilize these, instead of sticking with the same generic looking fonts that are       

terribly overused! 

6. THOU SHALL NOT ALWAYS INCLUDE A CALL TO ACTION                                                                       
Your advertisement is already a call to action, whether to buy, rent, eat, sleep, get excited or join a group.  

If your ad creates an emotional response, the viewer will know what to do. Not every ad needs to tell the 

viewer exactly what action must be taken. 

7. THOU SHALL NOT COPY POPULAR ADVERTISING CAMPAIGNS                                                              
Popular ad campaigns like Mastercard’s Priceless are great and extremely effective.  However, copying 

them won’t necessarily make your ad effective too.  Be original and unique with your campaigns.   

8. THOU SHALL NOT USE STARBURST                                                                                                 
These are overdone and will make your ads look cheap and generic! 

9. THOU SHALL NOT USE MORE THAN ONE POINT OF CONTACT                                                                    
If you make a great ad, people will seek out your business.  A phone number would be a good place for 

them to start.   

10.THOU SHALL FOLLOW THE RULES FOR EFFECTIVE CONTENT                                                                         
If it is extremely difficult to execute your concept without breaking one small rule, then you thoroughly    

understand the rules and you probably have a winning ad on your hands! 

10 COMMANDMENTS OF OUTDOOR ADVERTISING 



1-2-3’s Of Design Principles 

1 

COMPOSITION 

2 

TOPOGRAPHY 

3 

COLOUR 

 

COMPOSITION:-  Concept or clear, single     

point of communication to capture your       

viewers attention. 

 

TOPOGRAPHY:-  Arrangement and               

appearance. Includes legibility (fonts, bolds, 

size) especially from a distance. 

 

COLOUR:-  Utilize rich, vibrant colours. Bright, 

saturated colours (colours with no white in 

them) work much better than pastels or low 

contrast colours. 

These 3 basic principles help to solve creative problems and result in content that 

commands attention and entices viewers. 



Our Guys……...THE GRAPHIC HOUSE 
 

From the minute we turned on our very first Digital      

Billboard in 2008, we have been fortunate to partner 

with Caesar Gangadeen and his team at                  

The Graphic House Ltd. 

These have been our guys for fast and reliable service 

in development of top quality, effective ads. 

Their extensive design service also includes animations, business cards, small 

and large scale printing, vehicle wraps and lots more. 

CONTACT INFO:  

info@graphichouse.gd  Tel: 436-0186 |  409-1110 | 420-1110 | 407-1123 



 

OUR DIGITAL  SIGNAGE OFFERINGS 

 OUTDOOR BILLBOARDS - Grand Anse (Pixel Resolution—448 x 288 (W x H)                               

                                            Melville St. (Pixel Resolution 512 x 288 (W x H) 

 

 INDOOR SIGNAGE - Spiceland Mall (Pixel Resolution—1080 x 1920 (W x H)                               

                                    CIBC-FCIB - All Branches (Pixel Resolution -1080 x 1920 (W x H) 

 

MORE INDOOR LOCATIONS COMING SOON!!! 

 

Packages can be tailored to include all available locations   



TIP OF THE MONTH 

The content on a digital display must not only be vivid and use contrast properly, it 

must be brief to be effective. 

 

 

Contact Us 

 

For  more  information on our  

services and products: 

 

 

VISUAL SOLUTIONS INC. 
P. O. Box 1085 

St. George’s, Grenada W.I 

 

 

(473) 436-0211 /  

457-8080 

 

vsi@spiceisle.com 

 

 

www.visualsolutionsinc.net         

(Under Construction) 

 

EASTER 2015 ADVERTISING OFFER 

 

MAKE YOUR BRAND SOAR THIS EASTER! 

ADVERTISING SPECIAL 

Monthly $700 (VAT Inc.)                 
(Daily Total of 60+ viewings) 

     * Offer Valid until May 31st, 2015 

     * Offer includes 2 Outdoor locations + 1 Indoor                  

      Location 

     * Offer does not include content development 

     * Maximum Ad Duration of 20 seconds 

     * Packages Limited to Availability 

 


